ILLINOIS ELECTRONIC SECURITY ASSOCIATION

THE PROTECTION

CONNECTION

Who do you call when you need service
pn your SBC Phone Lines?

What kind of service can you expect from
SBC?

What if your Central Station operation
has a disaster?
GUEST SPEAKERS
Robert Weger, SBC Area
Manager Customer Service
Sarah Stanley, SBC Service
Manager

The IESA general meeting will also
discuss a new host of benefits from the
NBFAA including health insurance,
iability insurance, discounts, etc.

You won't want to miss this meeting.

SBC to Be Guest Speaker at November Meeting

Holiday Inn
4400 Frontage Road

Hillside, IL 60162
(708) 544-9300

November 12, 2004
$30/person
$40/person non-members

Visit the IESA website for
registration form

www.iesa.net

INBFAA Offers Voluntary Health Insurance for Members

The NBFAA recently announced a
voluntary employee benefit programs for
Imembers. These innovative programs—
known as Healthlnsure Answers—require
ho employer contribution and can be
purchased on an individual basis, and
nclude prescription drug coverage, major
medical, and medical reimbursement
plans. Vision, dental, and chiropractic
care discount plans are also available.

NBFAA member companies and their
employees can review information
concerning Healthinsure Answers by
following going to the Information Center

at the NBFAA Members Only section of
the NBFAA website at, www.alarm.org

To log into the NBFAA’s member only
area use:

Username = member
Password = nbfaa2003
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The President’s Message
By Anthony Calderone

MWhat Makes an Association Click?

Did you ever wonder what an association does for
you? Did you ever wonder how the services get to
you, or for that matter who plans them? If so please
yead on........

Associations by nature are voluntary groups of
people that literally represent thousands of different
disciplines or issues; they can range from trade
Felated to legislative needs and a myriad of needs in
petween. Ours is a trade association meaning that
we focus on the needs and wants of our particular
ndustry..... the Electronic Security Industry.

For years we have professionally met concerns that
pffect each one of us in our chosen profession.

But most importantly a tremendous amount of thanks
and appreciation goes out to the officers, board
members and committee members for their
putstanding work in organizing and planning the
pffairs of the group. These individuals take time out
pf the already burdened schedules because of their
commitment to the group and their desire to help
pach one of us. They don't get paid monetarily
however they do get rewarded emotionally and
nternally knowing they have made the world a little
pit better by helping us.

We have seen people come and go for various
Feasons, but we always seem to reload the cadre of
ndividuals who are willing to step up to the plate to

lend a hand, and it is this scenario that truly makes
our organization Click!

You may say well how about our executive director,
and | agree Marsha does a fantastic job, but it is not
a one-person show. She takes her direction from the
board, and counts on volunteers to organize and
man events; simply put without them we are nothing!

So in this issue | tip my hat to all of the individuals
who have helped this past year no matter how large
or small their effort was. Every Little Bit Helps.

We will continue to forge our association forward
knowing that we can count on individuals who say |
can, and who truly are the ones that make the
association CLCIK!

Thank you to each and every one of you who have
helped make this past year a terrific one.

Member's Only Area.

pther internet sites to help you run

IESA ANNOUNCES MEMBERS ONLY AREA OF WEBSITE

f you haven't visited the IESA your business.

Wwebsite you will want to do so soon.

n addition to industry resource You need a user name and password
nformation the site now has a to gain access to this area.

Special resources page with links to non-members

User Name: iesa
This section features a listing of Password: member2003
Associate Members, newsletter ‘A dinner lubricates
prchive, By Laws archive, and a Please do not give this information to business” Be sure to

attend all IESA meetings!




THE PROTECTION CONNECTION

PAGE 3

IESA NEWS

The IESA is pleased to announce new members:

Regular Members

IDS Security, Inc.
LaMarKo Systems, Inc.
Security Services Group

Associate Members

SES
Preferred Power Products P/3

As always, editorial comments are always welcome for
The Protection Connection. Advertising and classified
ads may be placed in this publication. Call the IESA
pffice for more information at (630)305-8800.

Send your editorials via fax to (877)230-5110 or mail to
JESA, 4238 N. Arlington Heights Rd, #107, Arlington
Heights, IL 60004.

@ Security Systems

Bosch Security Systems
130 Perinton Parkway
Fairport, NY 14450
(800) 538-5807 Ext.1605
Fax (831) 796-1892

Dennis Calvey

Regional Sales Manager

Dennis.calvey@us.bosch.com www.boschsecurity.com

IESA PROTECTION CONNECTION AD RATES
(SINGLE ISSUE)
Business Card

Member Non-Member

B/W $ 40 $ 90

Color $ 50 $ 100
YaPage 3% x 47/8

B/W $ 60 $ 110

Color $ 70 $120
% Page — Vertical, 3 % x 10 or,
Horizontal, 7 %2 x 3
0 B/W $ 115 $ 165
0 Color $ 130 $ 180
Full Page -7/12 x 10

B/W $ 215 $ 265

Color $ 260 $ 310

Full Page front inside or back outside cover
Color $ 310 $ 360

Call today for a reservation form (630)305-8800

IESA PROTECTION CONNECTION AD RATES
ANNUAL (4 consecutive issues)

Business Card

Member Non-Member

B/W $ 135 $ 185

Color $ 170 $ 220
YaPage 3% x 4 7/8

B/W $ 210 $ 260

Color $ 250 $ 300
Y% Page — Vertical, 3 % x 10 or,
Horizontal, 7 %2 x 3
0 B/W $ 420 $ 470
0 Color $ 480 $ 530
Full Page -7/12 x 10

B/W $ 775 $ 825

Color $ 925 $ 975

Full Page front inside or back outside cover
Color $1100 $1150

Call today for a reservation form (630)305-8800




PAGE 4

VOLUME 2, ISSUE 4

Most people think about their
homeowner’s insurance only a
few times in their lives: when they
select their insurer; when they’re
Wwriting premium checks; and,
When they have a claim. By the
fime something goes wrong,
however, it's usually way too late
fo begin learning about their
policy.

Hindsight is not always
20/20. When you finally realize
that you have made a horrible
mistake the damage done is
usually severe. After you have
experienced a catastrophic loss,
emotions are at their very peak. It
s a natural tendency for a person
fo look at their property through a
Imagnifying glass after suffering
fire, water, wind, or vandalism
damage. They will examine their
property closely before, during
and after the restoration work is
completed. They will insist that
‘those cracks weren’t there before
the fire!” They will seem like a
pedigreed bloodhound in their
search for anything askew. It's
hatural for people whose property
has been damaged to examine
their property closely.

Have you ever
experienced a catastrophic loss?
Were you ever upset with your
nsurance company because they
Wweren't moving as fast with your
claim as you would have liked?
Or maybe the adjuster’s offer was
ess than what you believed was
heeded to cover your loss. Should
you consider hiring a public
adjuster?

Public adjusters assume
all of the duties necessary to have
your claim processed, including
Imaking an inventory of the loss
and presenting your case to the
nsurance company. A good
public adjuster has experience in
the industry and will understand

Woulda...Coulda...Shoulda.
By David Kopan, CR, CAAT, IICRC - Carl Krueger Construction, Milwaukee, Wisconsin

your policy and the insurance
company'’s responsibilities right
down to the fine print. In
exchange for this service, a public
adjuster will receive a percentage
of your claim.

Because you will be
paying the adjuster yourself, you
don’t want to hire one unless it's
really necessary, especially if
your loss is significant. And it
should go without saying; you
wouldn't hire the first one who
knocks on what's left on your front
door after a fire or tornado. Plenty
of folks have done just that and
have regretted it.

Even though shopping
price would be important,
because a public adjuster’s fees
can range from 10% to 30% of
the overall claim itself,
competence and ethics are far
more important. Some public
adjusters may exaggerate their
claim to justify their fee. The ugly
truth is that exaggerated claims
can cross the line to fraud. And,
the fact that you have a public
adjuster doing it doesn’t absolve
you. Finding a competent public
claims adjuster is a lot like finding
a medical specialist during a
health crisis. It takes a lot of
research at a time when chances
are you will need to move fast.

Don't lose sight of your
goal to make your life whole
again. Keep in mind any licensed,
insured, and certified restoration
contractor can provide all of these
same services. The advantage is
they’re not going to charge you a
percentage of your claim. The
most that you may be out of
pocket would be your deductible.
It is also comforting to know, that
the restoration contractor is
working for you, not your
insurance company. They will
work with your insurance

company to come up with the
best solution in handling your
loss.

Keep in mind, insurance
companies allow professional
restoration contractors to add
overhead and profit to the claim,
not so with public adjusters. If you
decide to employ the services of a
public adjuster, are you ready to
accept losing 1/3 of your claim at
a minimum? It doesn’t make a lot
of sense that you should be left
with trying to find a professional to
restore your loss with limited
funds. It would be even a bigger
mistake if the homeowner decides
to do the restoration themselves,
regardless of their abilities.

The confidence you place
with a professional restoration
contractor will assure you that you
are in good hands. Keep in mind
your loss is an insurance claim,
not a law suit. Your insurance
company is there to make you
whole, not better.

There has to be an
element of trust and confidence. If
you don’t trust your insurance
company, chances are at renewal
time you should be shopping for
someone you do trust.

“fh

Woulda...Coulda....Shoulda....
Do the right thing; call a

licensed, insured, and certified

restoration professional.




THE PROTECTION CONNECTION PAGE 5

Construction,
distribution, service,
security, manufacturing. No
matter what business you're in, our
experienced agents are eminently gualified

to assess your business needs, then submit a
customized insurance program structured to satisfy those needs

Looking out for the clients” best interest is our primary concern. We make certain our clients have the right amount
of insurance coverage, competitive employee benefits, and even financial planning to keep the business secure and
in the game when tough times come calling.

It makes no difference whether your insurance needs are business, or personal. Our job is to provide you with the
peace of mind and security necessary to your well-being so you can stay in the game.

To get more information and check out your options call us at
847-392-8585 and ask for a FREE brochure. You’re also invited
to visit our web site at www.corpins.com.

INSURANCE 4 /
AGENCY 4

\ C
847-392-8585

Www.corpins.com

5 Vi o iochws sui . et 26,270
1350 W. Northwest Hlih\l.n. Suite 100 = Mount F Lospect. IL. 60056-2297

When it comes fo Gentral Stafion alarm monitoring

OUR SERVIGE [5
SEGOND-T0-NONE

and here are some reasons why

Cooperafroely Croned

Twwo-unay Voice Expertise

Please be sure to contact
our advertisers for your Quality Service
business needs. UL Listed

514 Certified Travmng Program

Competitroely Priced

Dealer Equipment Programs

Conperative Response Cauder, e

1-B00-892-1578, ext. 5003 info@crclink.com
FOQCUSIMG OM THE HUMAM SIDE OF TECHNOLOGY
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Your Small Business Image Can Be Shattered by Your Phone By BIG Mike McDaniel

Business to Business relationships come to expect a
certain level of professionalism, from the first
felephone call to the final delivery.

Your business can be on the Really Big 500 list,
employ only a handful of people, or be a business of
pne but what is said by that business to other
business customers will reflect the personality of that
pusiness. It can be a PR boost or a PR blowout.

Have you called the telephone company or your long
distance provider lately? Chances are you will get a
machine telling you to "listen closely because the
Imenus have changed” (as if they know you called last
year). When you do listen closely, chances are there
s not a choice on the menu that sounds like the
Feason you called. Worse, you could choose a
Selection and be directed to an area that does not
answer with a way to get back to real people. What
does that say about the company? Terrible
mpression. Only the company’s bean counters will
argue that all that “select and press” boogie-woogie is
good for the company.

Word of mouth is faster and cheaper than any other
form of advertising, and very widespread. Have you
falked with anyone that thinks voice mail menus are
ifty?

Same if you have to call an insurance company, or
credit card company. Now, it seems, more and more
calls are greeted with the “all our agents are busy,
please hold” message. Can you imagine how that

pne got started? “Look, Herb, if we put the main line
pn voice mail, we can trim our customer support staff
n half, just have the machine say ‘everyone is busy
helping other customers’, we can save really big
pbucks!” Not much for PR is it? Even worse if they ditch
the 800 number and make you pay for the call.

For years | have told my clients to look to the big boys
fo see how they do things. Now | hedge my advice, by
pointing them at the big boys that are doing it right,
because so many have made more than one wrong
furn on the road to a professional, caring image.

The telephone is only one part of the puzzle, but one
pf the most important parts. | tell my clients with small
fo mid-size businesses to call the office from time to
fime to see how the phone is answered. | cannot count
the number of times | have had to ask to person
answering the phone to repeat the mesh of words that
ust flew by. Hundreds of times | have been ka-
thudded on hold with not so much as a “Hang on Bub!”
It is true, you can hear a smile on the other end of the

phone. You can also hear indifference and the easy
one to spot is outright disgust. One bored telephone
person can do more to undo what took years to do
more than any other company asset (or liability).

What if your company is you? Staff of one with a home
office. What happens when a call comes in and you
are not there to put on your best voice? Does a
machine get it? In how many rings? What does the
machine say? Does your machine make sense if you
call from a pay phone? It only takes a few minutes to
draft a script for the answer machine. So much

better than an ad lib. Even the pros write it down.
Forget about that “I'm not here...” stuff, any moron can
figure that one out. No need to lecture them with “..say
your phone number twice” or “talk slowly, | am not a
stenographer”. Record it over and over until it sounds
bright, happy, and clear enough for Grandma to
understand.

How do you feel when you make a business call and a
machine answers to tell you “if you want to send a fax,
press start now!”? Makes you question the quality of
the business, doesn't it? Can't they even afford a
separate fax number? You see it on printed material,
too, for fax, “call first so we can turn on the machine”.
It is hard to imagine such a setup being used for more
than one or two faxes a year. The impression that a
lack of a separate fax number gives is negative in
every respect.

You can get a free fax number from several sources
that sends the faxes to your computer. No banner ads
to read, just free fax service. | have had one for years.
| have a dedicated fax number and don’t pay a penny.
My fax number converts any fax to an eMail
attachment and sends it to my eMail box. | can read
my faxes from any computer, worldwide. In my office |
can read and pitch, or print and read. | don't buy fax
paper anymore. Some folks call them electronic faxes.
The point is, you can get a fax number all your own,
without extension, that anyone can use, 24 hours a
day, for free. No hidden costs or startup fees. The two
most popular are www.jfax.com and www.efax.com
but any Internet search for “free fax numbers” will
bring up a bigger list.

It's important to have
excellent phone skills for
good CRM and a
separate fax line
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November 1-31

November 12

December 10
December 15

January 14, 2004

members.

IESA 2003 CALENDAR OF EVENTS

National False Alarm Prevention Month

IESA Membership Meeting
SBC answers questions on servicing your clients

IESA Board Teleconference 10:00am
Deadline for Protection Connection Ads and Articles

IESA Holiday Party

The IESA is pleased to announce plans for its annual
holiday party.

This year's event will feature the comedy of Wes Harri-
son, “Mr. Sound Effects” .

Elections & Annual Awards will be on a brief business
slate. The event will also feature a special dinner and a
silent auction to benefit IESA activities. As always the
party is for all members and their guests.

The party will be held at the Holiday Inn Hillside on
Wednesday January 14, 2003.

The evening’s entertainment promises to be a fun event.
You won’t want to miss this special evening.

Besides being a wonderful evening of entertainment,
your support will raise funds for IESA projects.

Watch your mail for details.

Holiday Inn—Hillside

Holiday Inn —Hillside

Note: Membership Meeting locations have changed. The Board made this decision so that we will
have more flexible accommodations and so that we would meet in a more central location to the

You can obtain registration forms for any IESA event online at http://www.iesa.net
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Holiday Party Plans for January 2004 Underway

We all had a spectacular time at the 2003 Holiday
Party.

The 2004 Holiday Party is slated for January 14th at
the Hillside Holiday Inn. Mark your calendars now and
be sure to mention this date to your significant other.
You may even want to treat your staff to this fun
event.

The event will feature a holiday dinner, silent auction
and special entertainment.

Donations are being accepted now for the silent
puction that raises funds for IESA special activities.

f you have an item to donate, contact the IESA office.
630) 305-8800.

PBFT INC

PETERSON BITS, FASTENERS & TOOLS INC.
4988 TORQUE DR. LOVES PARK, IL. 61111
800-747-2555 FAX: 815-633-8738

What will a website do for
your business?

24/7 Business card/brochure/message
center

Ability to receive client payments for
your services at a less expensive rate
than a merchant card.

Communication Center — send/
receive e-mail with your contracts/bids
which is faster than USPS and more
professional looking than a fax
machine

Call the IESA office for details!
(630)305-8800
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IMEMBERSHIP SURVEY

To bring you better membership services, the IESA

us to update our records for such things as
Imembership directories that are sent to consumers
and public safety departments; the IESA website; and
pasic contact information.

In addition, when you answer the other questions in
the survey it will help our committees to determine
Wways to help you through bringing appropriate topics
for membership meetings and for sponsoring training
classes throughout the year.

We also hope that, if you have the time, that you will
be able to serve on a committee or become an NTS
nstructor.

sent a survey to all members. The information will help

Honeywell

FireeLite
One Fire-Lite Place
Northford, CT 06472-1610 USA

Dan Sammons

Regional Sales Manager
Midwest

(203) 484-7161 Ext. 5675
(203) 484-7118 Fax

@ FireuTe ALamms

dan_sammons@fla-whg.com

INNOVATION

IS OUR TRADITION
EMERgency .

Secure Internet Services

Enter new subscriber data

Access Activity Reports

Charnge Subscriber Data files

Empowver subs to make changes using
subscriber Secure Internet Services

Internet Lead Program

EMERgency 24 Inc’s AVAlarms.com
web site is where surfers can find your
company and your custom alarm systerm
price quotes. Its a dynamic, mnteractive
site that caplures leads generated by
EMERgency 245 search engine network

SNMP and Wireless Ready

EMERgency 24 continues its tradition
af Imnovation with wireless access to
subscriber accownts via PDAS, as well
45 platform development for SNMP
technology.

info@emergency24.com

800-800-3624

www.emergency24.com

EMERgency -,

- Chicago - Washington D.C. -
- Detroit - Los Angeles -

®

BUAGLAR &
FITE A A

ey
ol
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Manage Your Business Better- FREE!

ADI has harnessed the power of the Internet to pilot new services that will improve the
way you do business, saving you time and money! It’s FREE and available only at ADI!

EZ Pay -..... .
The secure, fastand ~~*****ee....,

“EZ” way to pay invoices without the ~*****+«..
hassle of writing checks, addressing
envelopes and paying
for stamps. It never
gets lost in the mail and
your account is updated
in less than 24 hours.
Just visit our website,
www.adilink.com and
register today.

wezpay,

A allfship:
notification

eeINVOICINGH

E-Invoicing
Now you can have invoices
sent to you via email the very
next day after your order ships.
It's safe and convenient, and
allows you to manage your
business and your bottom line
with up-to-the minute accuracy.
Just log on to our website and
register online. It’s that simple!

Email Ship Notification

Did you ever want to know exactly when
your order was shipped and what

products were in that shipment? Would

that information help you with time
management and job scheduling? ADI’s
Email Ship Notification allows you to do just
that! As soon as your order ships, you will
be sent an email with the ship date, tracking
information and an exact item list. Just
contact your ADI representative to sign up.

Empower your business with ADI’s eSolutions.
Call 1-800-233-6261 for your nearest ADI location.

Visit THE ADI LOCATION NEAR YOU:

ADI - BRIDGEVIEW ADI - ELk GROVE VILLAGE
9745 Industrial Drive 509 Busse Road

Unit 2 Elk Grove Village, IL 60007
Bridgeview, IL 60455 847-472-2900

708-599-1390 Fax: 847-439-2907

Fax: 708-599-1525 Email: adi-elk_grove@adi-dist.com

Email: adi-bedford_park@adi-dist.com

The service people.

%I ®
For systems sales and support, call 1-800-ADI-SYS1. A

Visit us at www.adilink.com www.adilink.com

All Rights Reserved

©2003, ADI
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IABC Security Corp

IADT Security Services

IAEC Fire-Safety & Security
Arlington Security Co.

ATS Alarms Inc.

Aurora Tri-State Fire Protection
Brinks’ Home Security—Chicago N
Brinks’ Home Security—Chicago S
Certified Security Systems, Inc
Chapman's Residential Security
Charles D. Palmer

Chicago Fire & Burglar Detection
Cunningham Security Systems
Customized Security Services
DMC Security

Douglas Alarm Co

Electronic Security Systems
Electronic Systems of Illinois, Inc.
Enterprise Security Systems
Father & Sons Home Service
Fire & Security Systems, Inc.

Fox Valley Security Systems
Honeywell Protection Services

IESA REGULAR MEMBERS

IDS Security Inc

Illini Security Systems

Illinois Alarm Service

Jewell Electric, Inc.

Knight Security Alarms
LaCrosse Electric Co
LaMarCo Systems, Inc.
Metronet Safe & Sound
Newtech ECI

Nitech Fire & Security Industries
Norcomm Public Safety
Communications & Security
Norshore Alarm Co, Inc.
Oberlander Alarm Systems Inc.
PhoneMasters LTD
Programmable Systems, Inc.
Protection One

Protection Plus Security Systems Inc.
Pyramid Alarm, Inc.

Quality Alarm Systems Inc.
Quinlan Alarm Systems
Romeo Security, Inc.
Schaumburg Security Service

Seal-Tight Security, Inc.
Security Services Group
Sentinel Security, Inc.
Sentry Alarms One

Sentry Security

SMG Security Systems
Sonitrol Chicagoland West
Sound Incorporated
Sterling Systems Limited
United Alarms, Inc

Ademco Group

ADI

ADT Dealer Program

Allnet, Inc.

Altronix Corp

BOSCH

Communications Supply Corp
Cornerstone Funding

DMP
Emergency 24, Inc.
Firelite Alarms, Inc.

IESA ASSOCIATE MEMBERS

Corporate Insurance Agency, Inc.

- Industrial Patrol Service Corp
Infinity Monitoring Services, Inc.
Lincoln Tech
MK Battery
NAPCO
Paige Electric
PBFT Inc
Preferred Power Products P/3
Securion Central Control, Inc.
Security Associates International
SES
The Cable Company, Inc.

President—Anthony Calderone
708) 366-2400

\Vice President — Arnold Miller
847) 205-0500

Secretary — Joe Nollinger
630) 654-6600

Treasurer — Paul Hester

847) 398-3300

Past President

IESA OFFICERS & DIRECTORS

Robert Strom (847) 797-4911
Directors

Bill Maturno (630) 595-0200
Don Safford (630) 985-3600
Associate Director

Gene Marks (847) 564-4444
Associate Committee Director
Mike Witchie (847) 439-9350
Executive Director

Marsha Kopan (630) 305-8800

&
=




ILLINOIS ELECTRONIC SECURITY
ASSOCIATION

4238 N. Arlington Heights Rd
#107
Arlington Heights, IL 60004
Phone: (630) 305-8800
Toll Free Voice Mail/Fax
(877) 230-5110

We’re on the web at

http://www.iesa.net

The objectives of the IESA are:

1. To promote mutual interests of the electrical protection industry.

P. To foster cordial relations among the members.

3. To use all lawful means as a medium for exchange and dissemination to

members and the public, of information applicable to the field of Burglar and

Fire Alarms, closed circuit TV and all other electronic security services.

. To be guided always by a spirit of justice and honor in all business

Activities and that all members observe the Association code of ethics at all

times.

5. Through cooperative effort, to engage in or conduct lawful activities
which benefit the interests of the Electronic Security Industry.

For Membership Information or to A Chartered State

Advertise in this publication Association of the National

contact the IESA at Burglar & Fire Alarm
Association

(630)305-8800
E-mail information@iesa.net

NBFA

Electronic Life Safety, Security
& Systems Professionals




